
Understanding US and Canadian Anti-spam 
Laws 

 
Blasting out unsolicited emails is not only detrimental to your marketing efforts and your brand, it 
could land you a hefty fine from government regulators. 
Sure, you want to reach as many prospects as possible with your message. Emails are free to send, 
so why not blast out as many as you possibly can? Every additional email has a 1-in-5 chance of 
being opened, so send away. 
 
If you’re not careful, however, you risk damaging your brand and getting fined by multiple 
government regulators. In the US, the CAN-SPAM Act’s fines alone can reach $16,000 per email! 
And, if you’re sending emails to other countries, you’ll have to worry about their laws as well. 
In the US and Canada, anti-spam laws have been put in place to combat unsolicited emails, and it’s 
not just limited to ads for sketchy pharmaceuticals and adult-themed services. CAN-SPAM applies to 
“any electronic mail message the primary purpose of which is the commercial advertisement or 
promotion of a commercial product or service.” So it’s not just your lead generation emails, it 
applies to your newsletters and product updates and nearly every email you send (what’s not 
covered are transactional or relationship content, such as receipts or alerts to service expirations). 
So how can a responsible marketer or sales rep stay on the good side of the law? Here’s a quick 
primer on the federal laws for both the US and Canada. 

  

CASL for Canada 
 
CASL is “Canada’s Anti-Spam Law” and was designed around consent. According to the new law, 
which is currently in a grace period and won’t be enforced until 2017, Canadian and global 
organizations that send commercial electronic messages within, from or to Canada need the 
permission of their recipients before they can send the email. That means that, before you send a 
commercial email to anyone in Canada, that individual must have chosen to receive the email from 
you. 
 
According to a recent Deloitte poll, only 13 percent of organizations say they understand CASL 
requirements and have begun to apply them to their business. 

  

CAN-SPAM for the US 
CAN-SPAM has been in effect for over a decade and operates on an opt-out (vs. CASL’s opt-in) model 
for permissions. CAN-SPAM requires much less effort to comply with, but it only applies to emails 
sent within, or to recipients in the United States. 
The key requirements of the law are clearly stating your business’s location, avoiding deceptive 
header and subject line information, and offering a way for recipients to unsubscribe. 
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How Anti-spam Regulations Apply to InsideView 
Data 

 
Are email addresses gathered from InsideView considered “opted-
in” for me? 
Unfortunately, no. The “opt-in” applies to whomever is sending the email, so a user must opt-in to 
receive an email from you. InsideView supplies email contact information, but does not provide 
emailing services. While this applies only for Canadian recipients covered under CASL, the burden of 
“opt-in” lies clearly in the hands of the organization sending the email, not the source or provider of 
the email address. 

  

How does InsideView help customers to avoid violating these 
regulations? 
Every InsideView customer is assigned a dedicated InsideView Customer Success Manager (CSM) to 
guide, plan, and execute successful marketing and sales campaigns. However, CSMs cannot provide 
legal advice on email compliance. According to both laws, the burden of compliance and the 
associated consequences of not complying are completely the responsibility of the organization 
represented in the message. 

  

But a competing services says that their emails are already opted-
in! Why aren’t yours? 
If you’re talking to a sales rep and they tell you their emails are “opted-In” for you, they are probably 
lying. Is it really possible that the vendor got express consent from every email recipient in their 
database to receive emails from your company? 

  

So you’re telling me that InsideView-sourced email addresses of 
Canadian recipients need to opt-in to receive our marketing  
before we email them? How am I supposed to get that permission in 
the first place? And if that’s the case, why would I buy InsideView?” 
 
You ask great questions! The good news is that CASL just went live on July 1, 2014, along with a 
three-year transitional grace period. Senders until July 1, 2017, to gain the opt-in consent of 
individuals. An “implied consent” (like CAN-SPAM) is sufficient during this period, but express 
consent must be gained to before or after July 1, 2017. 
 
So why buy InsideView? In addition to just simple email address and contact data, we provide 
relevant, timely professional, social, news, and company insights to help you better understand and 
engage with those contacts, which, in turn, helps you drive higher opt-in rates. 
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